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Executive Summary 


The “On the Record” Virtual Survey on the topic of Women’s Rights is the result of an 
innovative polling technique, the All-inclusive Derivative Survey, designed and 
developed by Reputation Interpretation Services with the help of Google’s Gemini 
Augmented Intelligence. The interactive poll utilizes a unique combination of 
authenticated intelligence and crowd-sourced hashtag reference points to engage the 
Generation X, Y, and Z internet-based communities. 


This ongoing survey began on August 18, 2024 and continues through the Vice- 
Presidential Debates on October 1, 2024. Two “Telltale Reports” provide the data in 
this report: the first on September 15, 2024 and the second on September 28, 2024, 
just prior to the debate. A final Telltale to be published on October 2, 2024. 


To date, both “Telltales” indicate: 


¢ Overwhelming Support for Harris/Walz: The Harris/Walz team garnered an 
impressive 78th percentile Affinity polling rating, demonstrating strong 
support for their stance on Women's Rights. 


e Trump/Vance Lag Behind: The Trump/Vance team received a 22nd percentile 
rating, indicating significantly less support within the surveyed demographics. 


e Margin of Error: The results carry a 0.88% margin of error, based on stringent 
Survey Participants selection criteria, established by Bardivarius, a NextGenE 
Cooperative venture utilizing Google's Gemini-empowered Augmented 
Intelligence. 


These early findings suggest a notable disparity in how the two teams are perceived 
on the crucial issue of Women's Rights. The high Affinity rating for Harris/Walz 
highlights their resonance with younger, digitally-connected generations who 
prioritize policies supporting women's empowerment and equality. 


younger members of society who often don’t vote, a “voice,” there is a clearly different 
expression of sentiment. Whether this expression can be translated into votes at the 
election box is to be seen. 


However, this report clearly establishes the efficacy of the All-inclusive Derivative Survey 
as a means of capturing the expression of Gen XYZ whose primary means of news and 
information is online. The “On the Record” Virtual Survey gives young people an 
opportunity to access information from mainstream media and provide interactive 
feedback that represents their views. 
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